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DESIGN CONCEPT

BRAND STORY & ANALYSIS
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WORK  7H! 100%

TOOL Photoshop, Illustrator, HTML5,
CSS3, Javascript, Jquery
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and ‘Nudeake’, which realizes a new fantasy through
desserts, will enter the store together.
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'HAUS 0 10 10 10 1" refers to the
direction of the new future tail that
Gentle Monster will show. '01'
refers to the future direction with a
quantum echanics concept, and 'HAUS'
refers to thefuture retail that several
brands willgather to create. it means.

4F TAMBURINS

Tamburins' second T g Q
Flagship store of the entire space, is the beginning of a journey that shows the future of Tambourines
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HAUS DOSAN

SUB PAGE Moblid Ver

GENTLE MONSTER

1F LOUNGE

AS SOON AS YOU
ENTER HAUS DOSAN,
THE FIRST FLOOR
SPACE IS

In order to change the static
concept and afterimage of the
first floor of the existing retail

THE HUGE INSTALLATION
INSTALLED IN THE
CENTER OF THE SPACE IS
A WORK THAT MADE HIS
3D WORK A REALITY
THROUGH
COLLABORATION WITH
ARTIST FREDERIK
HEYMAN.

You can start on the first floor
and go up the stairs to see it
from the M floor. Robots move
like breathing in a ruin-like
structure. At the counter on the

M floor, you can see Heiman's
T = ST S R R

3D art, which is the prototype of
the work on the first floor, in
video

The installation is the signature
of this HAUS DOSAN, creating a
scene of unfamiliar union that
no one has ever seen, and
represents the brand's
challenging spirit that Gentle
Monster wants to show.

GENTLE MONSTER

2F POTICAL

HAUS DOSAN's Gentle Monster
store is the first experiment and
result from the thought of
looking at the essence of each
product of glasses and
sunglasses with separate
emotions. The glasses-only

sunglasses-only space on the
N ] L] o

sunglasses-only space on the
3rd floor,

which were expressed by in-
depth research on the
characteristics of the two
categaries, express contrasting

presenting the new retail
experience that Gentle Monster
seeks to pursue.

The second floor, featuring only
Gentle Monster's eyewear
products, was designed based on
wo keywords: ‘minimal’ and
‘moderate’. In the media
installation, which moves heavily
in the center of the space, London
and Berlin-based artist JONAS
LINDSTROEM's video 'TRUTH OR
DARE' is shown, injecting a
strange sense of tension and
rhythm into the refined space.

GENTLE MONSTER

5P
SUNGLASSES

c 17~ \ATAL L INLT

GENTLE MONSTER

3H
SUNGLASSES|

6-LEGGED WALKING
ROBOT THE PROBH

The PROBE, a pedigree robot
created by Gentle Monster
Robot Lab over a year of

floor, Where the discentinuity is
expressed as if parts of the
world of the past and future
have been separated

THE PROBE, a mechanical
creature with a huge body and
delicate skin, is a symbol that
represents the big theme that
HAUS DOSAN wants to convey,
and represents the brand's
challenging spirit to constantly
stimulate the emotions of
consumers.

28



"The theme of this

place, a space for

and initiative. Since it
was developed and
expressed through a
robot, it is delivering
the message of
endlessly challenging

and trying."

"The goal is to
revitalize the store
and stimulate new

emotions of

consumers by
placing robots that
are not suitable for
shopping and

impression.”

GENTLE MONSTER

4F TAMBURINS

THE SECOND FLAGSHIP
STORE OF THE
TAMBURINS|

The Dosan store, which seeks to
express elegant and special
emaotions through the delicate

the beginning of a journey that
shows the future of

Tambourines.

] —

Inspired by ‘nature’, this store
has set the overall mood in
black, white and sunlight to best

express the beauty of a
balanced blank space.

In addition, we added grandeur
through collaborations with
various artists such as Kwak

Chul-an, MERCEDES VICENTE,
and Casper Kang. Lastly, the
kinetic object inspired by the

reed’ swaying in the wind was
produced in-house, further
enhancing the values of
‘elegance and specialness’
pursued by tambourines

GENTLE MONSTER

B1F NUDAKE|

NUDAKE'S FIRST
FLAGSHIP STORE|

Nudake's first flagship store in
Korea is located on the B1 floor
of House Dosan. This space, with

designed with the theme of
HTACTE MC MAECDITAICIRIT £ iy rm

“TASTE OF MEDITAION" to give
visitors an atmosphere where
they can focus more on taste.

Media installation, located at the
center of the space, was
completed in collaboration with
Italian visual artist ANDREA
ARTEMISIO, and wittily shows
people's emotions and repetitive
movements regarding taste.

UPOTT ETIETINY L space, o Tiew
concept of desserts completed
with the brand's slogan “MAKE
NEW FANTASY" is placed on a
long table across the center to
stimulate the five senses.
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